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Course Outline

School of Journalism

JOUR 350 - 3

The News and Media Business (2,1,0)

Fall 2005

Instructor: Marc Edge




Office Phone: (250) 377-6045
Office: OM 1871





e-mail: mail@marcedge.com
Office Hours:
MW 2:30-3:30 p.m., Th 5-6 p.m.
   
Course Description

This course helps prepare students for a career in the news business by examining the “business” side of the operation. We’ll look at how newspapers and other media businesses function in a competitive and rapidly changing environment. We’ll examine various ownership and business models and how they impact the practice of journalism.

Educational Objectives/Outcomes

The objective of this course is to expose journalism students to the non-journalism aspects of the news business, including advertising, circulation, production, marketing and labour relations. Students will recognize how non-journalistic considerations can impact newsrooms and be better prepared to articulate newsroom needs and objectives to non-journalist colleagues and managers. 

Prerequisites

Admission to the journalism program

Texts/Materials

The News Business. Readings package available at the bookstore.

Supplemental readings held on reserve in the Library.

Student Evaluation

Mid-term



20%

Presentation



15%

Final exam



30%

Research paper


25%

Attendance and Participation
10%

Course Topics and Readings
WEEK 1, Sept. 7 – Introduction

WEEK 2, Sept. 12, 14 – The News Business: An Overview

The News Business, Chapter 1: Lou Ureneck, “Newspapers Arrive at Economic Crossroads: Which Way They Go Could Depend on What Journalists Know and How They React,” Nieman Reports, Special Summer 1999, pp. 3-19.

John Miller, Yesterday’s News: Why Canada’s Daily Newspapers are Failing Us, Ch. 4, pp. 86-101.*

Gillian Steward, “The Decline of the Daily Newspaper,” in Holmes & Taras, eds., Seeing Ourselves: Media Power and Policy in Canada 2nd ed., pp. 273-284.*
WEEK 3, Sept. 19, 21 – Generating Revenue: Advertising and Circulation

The News Business, Chapter 2: Ben Bagdikian, The Media Monopoly, pp. 152-173.
The News Business, Chapters 3 & 4, New York Times articles.
WEEK 4, Sept. 26, 27 – Production

Robert G. Picard and Jeffrey H. Brody, The Newspaper Publishing Industry, pp. 74-107.*
WEEK 5, Oct. 3, 5 – Marketing the News
Doug Underwood, When MBAs Rule the Newsroom, pp. 14-54.
WEEK 6, Oct. 12 – Current Issues: Assailing the “Church-State Wall”
The News Business, Chapter 7: Rebecca Ross Albers, “Breaching the Wall,” Presstime, April 1998.
Marc Edge, “And ‘The Wall’ Came Tumbling Down in Los Angeles,” in Bernt & Greenwald, eds. The Big Chill: Investigative Reporting in the Current Media Environment, pp.197-208.* 
WEEK 7, Oct. 17, 19 – The News Media in Canada

Senate of Canada, Interim Report on the Canadian News Media, pp. 1-13, 30-44. Available at:

http://www.parl.gc.ca/37/3/parlbus/commbus/senate/com-e/tran-e/rep-e/rep04apr04-e.htm 
WEEK 8, Oct. 24 – Mid-term Exam 

WEEK 9, Oct. 31, Nov. 2 – Current Issues: From Concentration to Convergence 

Mike Gasher, “Online Journalism,” in Attallah & Shade, eds. Mediascapes: New Patterns in Canadian Communication, pp. 252-266.

Matthew Fraser, “Convergence,” in Attallah & Shade, eds. Mediascapes: New Patterns in Canadian Communication, pp. 311-323.

WEEK 10, Nov. 7, 9 – Current Issues: Tabloids and Free-distribution Dailies
Piet Bakker, “Reinventing Newspapers: Free dailies – readers and markets,” in R.G. Picard, ed. Media Firms: Structures, Operations and Performance, pp. 77-86.*
Mario Garcia, The Impact of the Compact: An In-Depth Investigation of the Renaissance of the Tabloid Format. Pp. 2-20. **
WEEK 11, Nov. 14, 16 – Current Issues: Stock Market Influence on Management
Cranberg, et. al., Taking Stock: Journalism and the Publicly Traded Newspaper Company, pp. 1-25.*

Marc Edge, “The Good, the Bad, and the Ugly: Financial Markets and the Demise of Canada’s Southam Newspapers,” International Journal on Media Management, Winter 2003, pp. 228-237.**
 WEEK 12, Nov. 21, 23 – Labour Issues

The News Business, Chapters 12-14.
Catherine McKercher, “Answering the Canadian Question,” in Newsworkers Unite: Labor, Convergence, and North American Newspapers, pp. 107-142.*
WEEK 13, Nov. 28 – Review 

RESEARCH PAPER DUE by noon Nov. 14

TAKE-HOME FINAL EXAM distributed in class Nov. 30

***DUE by noon, Dec. 2***
*Supplemental reading on reserve in the library
** Supplemental reading available online at http://www.marcedge.com/JOUR350.html 
